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Exit Survey- Marketing Management- ‘
Semester-1-105 [GC] [AY. 2020-2021] !

Course Faculty: S.S.Khatri
This survey is specifically conducted to know the responses by students regarding teaching
by the faculty for the course of Marketing Management. [Rate on a scale of 1 to 10]

* Required

1. Name of Student *

2. RollNo. *

3. Emailld

4. Mobile Number

5. You are able to RECALL and REPRODUCE the various concepts, principles,
frameworks and terms related to the function and role of marketing. *

Mark only one oval.

1 2 3 4 5 6 7 8 9 10

StroilglyDisigree O OO 0O 0o 0o oo C_) O StronegA?gree_




6. You are able to DEMONSTRATE the relevance of marketing management concepts
and frameworks to a new or existing business across wide variety of sectors. b

Mark only one oval,

1 2 3 4 5 6 7 8 9 10

StronegDisa_gree O O O O O O O (____) (O () strongly Agree

7. You are able to APPLY marketing principles and theories to the demands of
marketing function and practice in contemporary real world scenarios. *

Mark only one oval.

1 2 3 4 5 6 7 8 9 10

Strongly Disagree () () (D 6 O O O O O () Strongly Agree

8. You are able to EXAMINE and LIST marketing issues pertaining to segmentation,
targeting and positioning, marketing environmental forces, consumer buying
behavior, marketing mix and Product Life Cycle in the context of real
worldmarketing offering. *

Mark only one oval.

1 2 3 4 5 6 7 8 9 10

St_ronglyl_)isa_g_Ee _D_ O OO O O_@ (D () (O (O strongly Agree

9. You are able to EXPLAIN the interrelationships between segmentation, targeting and
positioning, marketing environment, consumer buying behavior, marketingmix and
Product Life Cycle with real world examples. *

Mark only one oval.

1 2 3 4 5 6 7 8 9 10

Strongly Disagree ) () (O (O (j_(j_('—} () (O (O strongly Agree




10.

You are able to DISCUSS alternative approaches to segmentation, targeting and
positioning, the marketing environment, consumer buying behavior, marketing mix
and Product Life Cycle in the context of real world marketing offering. *

Mark only one oval.

1 2 3 4 5 6 7 8 9 10

stronglybisagree ) () (O O O O O O O O stronglyAgree

This content is neither created nor endorsed by Google.

Google Forms




rh Vinkten nabm: ard G
{ W

«

é&

C Kol r:u:'n_'r;mlr;ﬁommnnmn}m{ ARG T s W E R e o= |

X% Wnittan Analysis and Com,

icAtien { AB-Y

o x| O Sl gttt Moo Tl x

5 MzstVited @ Setting Stuted 57 SaveFrom net Helper [l €5C Sheat™~ Goaglz Sh— = State Comvmon Entran_

T (2028-07 76 at U307 GMT-7}

S S E R S At R

P T

eil LOLES

¥ b Alg W Gk @] oemedy pgeie W) e (e e
by wdl pim ateeplibel wif Vo we NRRLUWE N Niers
Viem o ertised wotk L8 =M nPrc oy b the mabnds Licetac ind
dnils darwy et cupartion cms s eal ek ohid aaf i it e
R FREE PR

t rad S ilizae L gt yaa vha widk (LA i) sko ey
4 #29 1opural by wd wd2nd, vz mvmH Lhe gl ta) dos e,
ThD omtita it M 2o rgans WD Bareldly SWBAL fa¢ Yo

Dacg ~eam. bxmd You rwmicly Ty vees aive sal ) vk | ok
Facrart 3 g N4 oG A3 ol Conpany!

beaal;,
X1z
sl s Trau ) cuir

Tl Masfxraing

TETO N
127200



ICT Tools & Resources used in AY 2020-21
Prof. Sachin S. Jadhav
Assistant Professor, AIMS - Baramati
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0 s u SIP ViVA VOCE (NTERNAL) (2020-10-275.. e Giet 37, 2020 me $30.7 MB
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¢ Storage
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5/21/2021 BoM Quiz- Unit 1 & 2
iz- Uni #48639
BohoIZa0nit 1Si2 Share Present SK
03 Mar 2021 UPGRADE Your event has finished
Live polls Audience QA Analytics ¢ Settings
List Live [ = Allresults ]

Q Quiz (10 items)
Votes: 36

¥ BoM-Unit 1 &2

*
*
*

( 1 »  Quiz question .
L ) Votes: 36 ¢
A Titan watch has one year warranty. In some
showrooms they have provided an extended
warranty of three years. Which type of
customer need is the company trying to
satisfy?

2_ "-.l Quiz question
| L\,_ / Votes: 29

‘Tangibilize the intangible’ refers to which p

wed

1{"" 3 Y Quiz question .
./ Votes:27 '

Which of the following is not a part of Micro
Environment?

f/.4 " Quiz question
/' Votes: 28

son

Which of the following is not a part of Macro
Environment?

Quiz question

Votes: 29
The concept holds that consumers
will favor those products that offer the most
quality, performance, or innovative features.

/" .\ Quiz question

_ / Votes: 27
Mohan Sawhney has proposed the concept of
to describe a cluster of
~complementary products and services that

https://admin.sli.do/event/ihvwxtms/polls

Your Slido has finished

Slido code #48639 has expired. You can
analyze
collected data or change dates to
reactivate Slido.

‘ Go to Analytics r

11




5/21/2021

Quiz leaderboard

Jinal patel

BoM Quiz- Unit1 & 2

8/10 points

Neha Shah

8/10 points

Anupama pravin kadam

Naik Aishwarya vishram

7/10 points

Komal Shah

7/10 points

Amyita magar patil

7/10 points

7  Kirtikumar Londhe

7/10 points

Poonam kolekar

Shubhashree Nandkumar Kadam

6/10 points

Mayur bhujbal

6/10 points

Rohit Gaikwad

https://admin.sli.do/eventﬁhvthms/polls
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5/21/2021 BoM Quiz- Unit1 & 2

Quiz leaderboard

Mayur bhujbal 6/10 points  12:22 ®

— b ey
1=

E' Rohit Gaikwad 6/10 points  14:03 & i
‘ ] i
o 12  Rohit Jadhav 6/10 points |?
I afl
E ]
' payal jadhav 5/10 points 5:58 @
L I
. Akshay 5/10points ~ 8:50 ® | ﬂ
’ 8
i _|'|
! 15  Nikita Nalawade 5/10 points  13:01 & l
= 2 o
. A
16 sourabh gaikwad 5/10 points | ;
Sayali Milind Joshi 4/10 points 3 :
| gl
]
|-

4/10 points

Neha Rajendra Galinde

Snehal Gajanan Ranaware 4/10 points  11:00 &

Suraj Atole 4/10 points  11:51 &

https://admin.sli.do/eventihvwxtms/polls 11
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J-Gate Usage Report

Anekant Institute of Management Studies

From 06/2020
To 05/2021
TOTAL HITS

Total Logins / Sessions 40
Searches 399
Fulltext / Abstract Views 125

ILL Requests/Enquiries 0

TOC Browsing 78
Profiles Created 0

E mail Alerts 1

RSS Feeds 0
Others 82




